
Identify winning new products 
and design elements, before  
investment decisions are made.    

INSIGHTSELECTION

 –  “How Social Gami!cation Improves the Success Rate 
of Retail New Product Launches” -  August 2, 2012, 
by Kevin Sterneckert, Gartner Inc.

InsightSelection 



www.f irstinsight.com
Think like your customer.

Clear Product 
Rankings

First Insight gives merchants 
clear guidance on new product 

performance to enable 
informed buying decisions, 
using input from hundreds 
or thousands of consumers 

obtained in 48-72 hours. 

Identify Opportunities to 
Improve Designs 
Aggregated comments using First Insight’s word 
cloud technology lets merchants and designers 
see what consumers are saying about new 
products, so designs can be improved early in  
the development cycle.

 –  Je" Warzel, SVP Supply Chain, David’s Bridal

 –  Retailing Today 


