
Know which customers will buy 
your new products, well before 
they hit the stores.  

INSIGHTMARKETING

InsightMarketing 

 “Armed with the ideal customer pro!le 
for a new product, marketers can mine 
customer databases and CRM systems 
for customers with similar pro!les, 
providing a ready-made market for 
targeting the new item. ”



www.f irstinsight.com
Think like your customer.

 –  Software Magazine

 –  Chain Link Research

Closed-Loop Marketing
First Insight lets you listen to your 

customers and determine the products 
they want, set optimal price points and 
allocate inventory. Now we enable you 
to market to these customers based on 

demographic and geographic data.  

Identify Ideal Customer 
Pro!les for New Products
Drill down and find out which products 
resonate with which customer segments.  
You can even determine the price each 
segment will pay for a new item – enabling 
zone-based pricing or tailored offers.


