
Determine optimal starting price 
points and forecast AURs before 
the product hits the market. 

INSIGHTPRICING

 –  Gartner, Cool Vendors in Retail, 2012 (April 11, 2012)

Insight Pricing 



www.f irstinsight.com
Think like your customer.

MarginMovers
First Insight’s solution is driving margin 

gains for retailers and brands by showing 
them which products – known as 

MarginMovers - can bear a higher price 
point than originally planned.

Market Response Curve

 –  Gartner, Cool Vendors in Retail, 2012 (April 11, 2012)

 –  Chain Link Research, “Pricing – It’s Only a Game” 
(September 11, 2012)

Set !rst markdown here 
in traditional stores. 

Skip over traditional 
10-15% markdown since 

this will not generate 
signi!cant sales. 

Initial price should be set 
here to capture loyalists, 

perhaps via pre-release or 
“be the !rst” o"er.

Entry price which 
generates maximum GM 

over product lifecyle.


